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The learning objectives of this course is to

1. Cultivate students' capacity to tell stories globally and locally. Media
is basically telling all kinds of stories to others within context of the
world. Particularly, in the age of internet, making stories or news around
the world is of no difficulty. This course tries to enable students telling
stories in English.

2. Enhance students' practical ability in producing ideas for a good story.
Therefore, a media project within global context to tell Taiwan or your
nation's good story is required to put into practice. By doing so, the media
narration skills will be trained for the very purpose in this class.

3. In theory, students are encouraged to learn the methodologies and
analytical framework to explore the waves of media globalization and
localization, international communication, and cultural strategies, and
then to apply the strategies and visions to the level of storytelling and
speculation.
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2. ¥cH ~ FoprE (AR THR):
Arjun Appadurai, Modernity at Large: Cultural Demensions of Globalization,

(Minneapolis, Minn. : University of Minnesota Press, 1996).
International News Report, CNN News, BBC News, Al Jazeera News,
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EiES Az p (fﬁ"H/g ¥R *5 2% | FH
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Definition/Theory of Media Introduction of the course
Globalization/Localization A Taiwan good story project P
Introduction of the course Learning interdisciplinary, collaborated
Class Requirement teams, topic of your good story

Definition/Theory of Media Globalization
Localization

Cultural diversity, scene, action, people ,
marginalization, self-centered, island nation

Media Impacts from
Globalization/Localization

(e p WH KM 5P 51 Teams =+
SEREEY)

1.Global Media: European Media ~ Media
Imperialism, International Structure of
Mass Media 2
2.Globalization and Hybridization,
Diaspora, Representation
3.Anti-Globalization and Localization:
National Identity, Collective Identity

EU media globalization SYREEY)

(e p WHH KM 5P 51 Teams =~

TV without boundary )
EU media market
Taiwan priority
local consensus

Cultural Exception of French Fiep W3 %H > i+ F 53 Teams T
Film and Media SEREEY)

1.Globalization and Localization of French
Film and Media




2.Hybrid, Heterogeneity, and Identity of
French Culture

3.Cultural Exception of French Film and
Media

Globalization of American
Film/TV Empire

(e p WH KM 5P 51 Teams =+
SERFEY)

1.Globalization and Hollywood: American
Experience

2.Orientalism in Western Film Industry
3.Military-industrial-media complex

Taiwan creative power & Cultural Pluralism,
self-identity, hybridization

Globalization & Localization in
Canada

FEEp WS & #FF 3 Teams =
LY REEY)

1.Canadian Globalization and Localization:
Canadian Content

2.Multi-Culture: Canadian Priority
3.Media Encouraging Globalization
cultural heritage and creation, political
conflicts, economic partnership,
competitors, ethnic kinship,

Globalization & Localization in
Japan

(g WS KM 3k EF L Teams
SYRFEY)

1.Japanese Experience: Balance between
Globalization/ Localization

2.Media Globalization/ Localization in
Japan

3.Electronic Games and Film/TV Empire in
Asia

Globalization & Localization in
South Korea

(B p 85 ¥t o i F % 1 Teams =
FYREEY)

1. Korean Hit: Economy, Sports, Cuisine,
Culture

2. New Film/TV Industry Empire:
Successful Cases

3.Media Industry

Taiwan web world

Knowledge translation

interdisciplinary study

mid-term: local media project
for global exposure

report

10

mid-term: local media project
for global exposure

report

11

Islamic World and Al Jazeera

(B f RS Kt - F % 3 Teams =
P RBREEY)

1. Images of Islamic World in the
Western Media: Orientalism

2. Resistance of Islamic World: Iran-Iraq
War and Al Jazeera

3.  Globalization and Localization of Al
Jazeera

12

Globalization and Localization
in China

(e p W5 Rk i F 8 1 Teams =
LY REEY)

1. Acceptance and Resistance on Chinese
Globalization na

2. Global Media toward G/L in China

3.  Selective G/L and Global Propaganda

13

Globalization and Localization
in India

(REp ALEA %H o+ 3-F 5 2 Teams *
P RBREEY)

1.India Away from Colonization 2.




Phenomenon of Bollywood
3. Unique Film Empire and Special Eco-
Political Context

China Encouraging (FHEp AP KH > FFE 3 Teams T
Globalization: Beijing Olympic | * ¢ BEEY)
14 Game, Successful Case 1. Media Trained with Professional Sports )
Education and Knowledge
2. Media Promoting Beijing Olympic Game
with All Efforts
Globalization & Localization in | (3% & p @83 % > #FF & 3 Teams *
Taiwan cYRFEY)
15 1.Media in Taiwan Swinging between G/L o)

2. Taiwan’s Cultural and National Identity:
From Colonization / Independence
3.Taiwan’s Marginalized

Management of Media Semi- FEEp WS & #FF 3 Teams *

Globalization 5e E‘—JF:’ 5 1)
16 1.  Dilemma of Media Globalization 2
2. Semi-Globalization: CAGE
3. STARTV
Project result presentation & Globalization & Localization in New
17 oy : 2
exhibition Media2
18 | Self-directed study Self-directed study 2
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1. Demonstrate the knowledge of the consumer decision process;

2. Identify and explain factors that influence consumer behavior;

3. Integrate consumer behavior theories to marketing;

4. Deliver an oral presentation in a professional and engaging manner;

5. Reflect on the processes and challenges entailed in working in teams, with
regard to team performance and teamwork style.
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Molthersbaugh, D. L., Hawkins, D. 1., & Kleiser, S. B. (2020). Consumer
behavior: Building marketing strategy (14 ed.). New York: McGraw-Hill.
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Charlesworth, A. (2018). Digital Marketing: A Practical Approach (3rd ed.).
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